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What is claimed is: 
Tt^w^^L A method for energy consulting, comprising the steW of: 
L^LN W collecting data on energy usage from at least one,customer and energy system 

/ J H\J supply data from a plurality of suppliers; 

v / (b) calculating and reporting the availability and co^ts of energy systems which 
/Accommodate some or all of the energy usage expected by the customer; 

(c) receiving a commitment from the customer tq purchase at least one energy 
system; and 

(d) arranging the purchase and installation of the purchased energy system. 
2. The method of claim 1, in which the data 6n energy usage comprise data on 

historical or anticipated electric power usage, climate, site resources and energy 
generation preferences. 




y data comprise data on 
Hers, and costs of 



3. The method of claim 1, in which the energy supp 
energy generation systems available from a plui^litys?f sup{ 
installation, operation and maintenance of the gyfctfems. 

4. The method of claim 2, in which the aata on site resources comprise data on 
customer geographic location, orientation of/structures, access to an electric power grid, 
availability of sunlight, availability of space for photovoltaic cells, availability of wind, 
availability of space for wind turbines, availability of hydrogen-based fuels, availability 
of space for fuel cells, applicable utility tariffs and applicable governmental regulations. 

5. The method of claim 1 , in which the costs are determined from the energy 
system supply data, the energy usage data and anticipated aggregated purchase 
commitments from a plurality of customers. 

6. The method of claim 3, in which each energy generation system comprises at 
least one of the following technologies; photovoltaic, wind turbine, fuel cell, batteries, 

i 

geothermal, passive solar, biomass, and micro-hydro systems. 

7. The method of claim 1, in which each customer comprises any one of the 
following: private homeowner, multiple dwelling unit owner, business owner, 
government, governmental agency, refugee assistance project, disaster-relief project, 
economic development project and foundation. 
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8. The method of claim 2, in which each site comprises any one of the following: 
private home, multiple dwelling unit, business structure, government structure, 
governmental agency structure, refugee assistance project, disaster-relief project, 
economic development project and foundation. 

9. The method of claim 1, in which the data on energy usage is collected 
interactively from an Internet Web site. 

10. The method of claim 1, in which the data on^nergy usage is collected 
interactively from a computer. 

1 1 . The method of claim 1 , in which the step^ of collecting and calculating are 
performed using at least one computer, and the data is collected in at least one database. 

12. The method of claim 1 , in which the customer is kept informed of changes or 
new developments in available energy systems,y6osts and financing options through 
automatic email alerts. 

13. The method of claim 1, in'wWchfthe need to visit the customer's site is time- 

/ /A A / 

shifted until after the customer hasxommittecMo^purch^e an energy generation system. 

14. The method of claim /l, in whi^n cdSfl^ting and reporting the availability and 
costs of energy systems is based Iraag^egating the demand for components across 
differently situated customers, e.g. residential, business, disaster-relief, refugee 
assistance, economic development, j 

1 5. The method of claim 1 , in which arranging the purchase and installation of 
the purchased energy system includes automating the process of matching customers with 
trained specialists, such as specifiers, installers, and/or electricians. 

16. The method of claim/l, in which energy consulting includes the marketing of 
non-polluting energy generation systems. 

1 7. The method of claim 1 , in which the costs of energy systems are reduced by 
organizing customers in the database or environmental organizations to advocate 
politically for regulatory changes. 

18. The method of^claim 1, in which the number of potential customers is 
increased by organizing customers in the database or environmental organizations to 
advocate politically for regulatory changes which reduce the cost of energy systems. 
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19. The method of claim 1, in which the number of potential customers is 
increased by using the benefits to society of non-polluting energy systems to facilitate 
organizing customers, volunteers, politicians, and celebrities to generate unpaid publicity 
and advertising of the website. 

20. The method of claim 1, in which the cost^ of energy systems are reduced by 
using the benefits to society of non-polluting energy systems to facilitate organizing 
customers, volunteers, politicians, and celebritie^/to generate unpaid publicity and 
advertising of the website. 

21. The method of claim 1, in which the costs of energy systems are reduced by 
reducing the costs of customer acquisition by encouraging the customer to contribute 
contact information of others via the website in return for a commission on sales resulting 
from such others. / 

22. The method of claim 1, in which the costs of energy systems are reduced each 
time the underlying technologies^ptotovoltaic, fuel cells, wind turbines, etc.) undergo 
technological improvement ann the n^ \er mor^e^pable or less costly variations are 
added to the energy system s^^Xyjm 

23. A computer-assi&ed system for energy consulting, comprising: 

(a) an interface configured to collect energy usage data from at least one 
customer; j 

(b) a database configured to collect energy system supply data from a plurality of 
suppliers; j 

(c) a computer-implemented system for calculating and reporting the availability 
and costs of energy system^ that accommodate some or all of the energy usage expected 
by the customer; j 

(d) a system for receiving a commitment from the customer to purchase at least 
one energy system; and / 

(e) a system for/arranging the purchase and installation of the purchased energy 
system. / 

24. The system of claim 23, in which the data on energy usage comprise data on 
historical or anticipated electric power usage, climate, site resources and energy 
generation preferences. 
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25. The system of claim 23, in which the energy supply data comprise data on 
energy generation systems available from a plurality of suppliers, ^nd costs of 
installation, operation and maintenance of the systems. 

26. The system of claim 24, in which the data on siteifesources comprise data on 
customer geographic location, orientation of structures, access to an electric power grid, 
availability of sunlight, availability of space for photovotfaic cells, availability of wind, 
availability of space for wind turbines, availability of hydrogen-based fuels, availability 
of space for fuel cells, applicable utility tariffs and applicable governmental regulations. 

27. The system of claim 23, in which the efosts are determined from the energy 
system supply data, the energy usage data and anticipated aggregated purchase 
commitments from a plurality of customers. 

28. The system of claim 25, in whion each energy generation system comprises at 
least one of the following technologte^Tp^ wind turbine, fuel cell, batteries, 
geothermal, passive solar, biomass/and/micr 

29. The system of claim 23L ij. wln^nleach/customer comprises any one of the 
following: private homeowner, muttiple^awelling unit owner, business owner, 
government, governmental agency refugee assistance project, disaster-relief project, 
economic development project and foundation. 

30. The system of claim 23, in which each site comprises any one of the 
following: private home, multiple dwelling unit, business structure, government 
structure, governmental agency structure, refugee assistance project, disaster-relief 
project, economic development project and foundation. 

3 1 . The system of claim 23, in which the data on energy usage is collected 
interactively from an Internet Web site. 

32. The systen/of claim 23, in which the data on energy usage is collected 
interactively from a programmed computer. 

33. The system of claim 23, in which the steps of collecting and calculating are 
performed using at/least one computer, and the data is collected in at least one database. 

34. The system of claim 23, in which the customer is kept informed of changes or 
new developments in available energy systems, costs and financing options through 
automatic email/alerts. 
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35. The system of claim 23, in which the need to visit the customer's site is time- 
shifted until after the customer has committed to purchase an energy/generation system. 

36. The system of claim 23, in which calculating and reporting the availability 
and costs of energy systems is based on aggregating the demana for components across 
differently situated customers, e.g. residential, business, dis^ter-relief, refugee 
assistance, economic development. 

37. The system of claim 23, in which arrangingy&e purchase and installation of 
the purchased energy system includes automating the/process of matching customers with 
trained specialists, such as specifiers, installers, and/or electricians. 

38. The system of claim 23, in which energy consulting includes the marketing of 
non-polluting energy generation systems. 

39. The system of claim 23, in which the costs of energy systems are reduced by 
organizing customers in the database-or environmental organizations to advocate 
politically for regulatory change 

40. The system of claim 23, in^Wftich the^Rlmber of potential customers is 
increased by organizing customers in/the database or environmental organizations to 
advocate politically for regul^topwhanges which reduce the cost of energy systems. 

41 . The system of claim £3, in which the number of potential customers is 
increased by using the benefitsAo society of non-polluting energy systems to facilitate 
organizing customers, volunteers, politicians, and celebrities to generate unpaid publicity 
and advertising of the website. 

42. The system ofrelaim 23, in which the costs of energy systems are reduced by 
using the benefits to society of non-polluting energy systems to facilitate organizing 
customers, volunteers, politicians, and celebrities to generate unpaid publicity and 
advertising of the wet^ite. 

43. The system of claim 23, in which the costs of energy systems are reduced by 
reducing the costs of customer acquisition by encouraging the customer to contribute 
contact information of others via the website in return for a commission on sales resulting 
from such others./ 

44. The system of claim 23, in which the costs of energy systems are reduced 
each time the underlying technologies (photovoltaic, fuel cells, wind turbines, etc.) 
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undergo technological improvement and the newer more capable or les^costly variations 
are added to the energy system supply data. 

45. A method for marketing energy-related products or seryices, comprising the 
steps of: 

(a) using a Web site to collect data from at least one customer of energy-related 
products or services and to collect data from a plurality of suppliers of energy-related 
products or services; 

(b) calculating and reporting the availability arjd costs of energy-related products 
or services; and 

(c) encouraging the customer to contribute/contact information of others via the 
Web site in return for a commission on sales resulting from such others. 

46. A computer-assisted system for njarketing energy-related products or , 
services, comprising the steps of: 

(a) using a Web site to collect datMrom at leas^<5ne customer of energy-related 
products or services and to collec/t data $<\ija a pljtr&ity of suppliers of energy-related 
products or services; 

(b) calculating and reporting^tne availability and costs of energy-related products 
or services; and 

(c) encouraging the customer to contribute contact information of others via the 
Web site in return for a commission on sales resulting from such others. 

47. A method for creating markets for non-polluting energy generation 
technologies, comprising the' steps of: 

(a) collecting data on energy usage from at least one customer and energy system 
supply data from a plurality of suppliers; 

(b) calculating and reporting the availability and costs of energy systems which 
accommodate some or all of the energy usage expected by the customer; 

(c) receiving a/commitment from the customer to purchase at least one energy 
system; and 

(d) arranging the purchase and installation of the purchased energy system. 

48. A computer-assisted system for creating markets for non-polluting energy 
generation technologies, comprising the steps of: 
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(a) collecting data on energy usage from at least one customer energy system 
supply data from a plurality of suppliers; 

(b) calculating and reporting the availability and costs of energy systems which 
accommodate some or all of the energy usage expected by the ^customer; 

(c) receiving a commitment from the customer to puj?chase at least one energy 
system; and 

(d) arranging the purchase and installation of the^purchased energy system. 
49. A method for marketing, consulting on, analyzing and implementing 

distributed, non-polluting electric power generation/systems, comprising the steps of: 

(a) collecting data from a plurality of suppliers on the availability and costs, at 
various levels of demand aggregated across multiple customers, of electric power 
generation systems; 

(b) collecting data on historical/elecrficbo\^er us^g^or projected electric demand, 
site resources, climate and electric pojwer generation system preferences from at least one 
customer; 

(c) developing specifications d#atfailable electric power generation systems 
appropriate for the customer from th^usage, demand, site resources, climate, preference, 
supply and cost data; 

(d) reporting at least one proposed installation of an electric power generation 
system to customer that is cost-epective and generates less pollution than customer's 
current systems and soliciting approval of such proposal; 

(e) receiving a commitment from the potential customer to purchase at least one 
electric power generation system; 

(f) scheduling an energy specifier visit to the customer's site for analysis, 
documentation, and confirmation of the proposed installation of the purchased electric 
power generation system./ 

(g) receiving a confirmation from the specifier of the practicality and cost- 
effectiveness of the installation of the purchased electric power generation system; and 

(h) scheduling installer and electrician visits to the customer's site to complete 
installation, testing and activation of the purchased electric power generation system. 
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